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the long days 
of summer bring 
relatively laid-
back conditions 
for whitetails. But 
there’s still a lot 
going on behind this
serene scene.
 T O M  C A R P E N T E R
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LIVING

As deer hunters, we think mainly of whitetails as autumn animals. 
That’s only natural. Fall is when we hunt them, and understand-
ing their habits and lifestyle during this time of year is essential for 
success. 

Depending on where you hunt, deer seasons might extend well 
into winter. That gives plenty of extra incentive to build a knowledge base about 
whitetail behaviors during that season, too. 

Then there’s spring. We don’t give whitetails much thought then, other than to 
keep eating the leftover venison we might be lucky enough to have in the freezer, 
and to pass an occasional thought about what kind of fawn crop might be hitting 
the ground in our hunting area.

Enter summer. Relatively speaking, it’s a season of plenty for whitetails. Abun-
dant greenery provides both lush hiding places and nutritional food sources. 
Warm weather doesn’t test and tax a whitetail’s survival mechanisms like brutal 
winter cold and winds do. And an absence of human hunting pressure brings on 
some additional easy living indeed. 

Let’s take an in-depth look at the whitetails of 
summer: exploring the body changes that help deer 

thrive in warm weather; examining whitetail food 
choices and feeding patterns; looking at the timing 
of daily deer activities; exploring fawns’ explosive 
growth; and analyzing the herd’s intricate seasonal 
social relationships.
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High expectations run rampant among today’s hunters. In fact, it’s 
probably the No. 1 topic I run across on a daily basis working at 
Deer & Deer Hunting. North America’s antler craze is officially in 
high gear, and there really isn’t an end in sight. That’s not neces-
sarily a bad thing, though. After all, we all thrill at the sight of a 

mature buck – but it borders on an unhealthy obsession when we let it cloud 
reality. Hunters who hunt pressured deer – be it on public land or small, over-
crowded private parcels – often find themselves (usually knowingly) in the 
latter category because they simply expect too much from the hunting experi-
ence.

No hunter in North America, especially the so-called celebrities, could regu-
larly kill mature deer from most of the properties that most of us hunt. They 
might have a few extra tricks up their collective sleeve, but trust me, most of 
these guys are merely blessed to have access to great hunting land and largely 
unpressured deer.

What’s the definition of pressure? That’s a hard one. For simplicity’s sake, 
let’s approach the answer from a hunter-density standpoint. To hunt mature 
deer, you really shouldn’t be hunting more than two guys per 80 acres of high-
quality land. Even then, you have to pick and choose your spots. Pound it too 
hard, and you’ll send those deer on high alert in a hurry. Where does that leave 
the guy who hunts public land? Well, you probably get the idea. That’s why 
adopting a nontraditional game plan is the best tactic for hunting pressured 
properties. The following five tactics will help you outsmart other hunters 
and wrap your tags around more deer … deer that you might have otherwise 
thought didn’t exist.

FIVE SUREFIRE TACTICS FOR
OUTSMARTING OTHER HUNTERS. 
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| DANIEL E. SCHMIDT
  D&DH Editor-in-Chief

| MARK KENYON

www.deeranddeerhunting.com O c t o b e r  2 0 1 5    |   61

MISS
DEALING WITH A

“It just makes me so absolutely … so unbeliev-
ably … sick. Just really, really sick. Every time I 
think about it, I get upset.”

Watching the video interview now, three 
and a half months later, I still can feel those 

same emotions rise up within me. In that moment, I had just 
finished two full days of tracking and searching for a buck I’d 
shot and wounded. And now I finally had to come to terms 
with the fact that I was not going to find him. 

It was a low point, actually the lowest point for me as a 
hunter. And on the five-hour drive home that night I real-
ized I was at a crossroads. I could either let this experience 
destroy me or use it to make me stronger. It’s nearly inevi-
table that every one of us, if we hunt long enough, will even-
tually have an experience such as this. The question though 
is which way will we turn at that crossroads. 

The Failed Hunt
It was the second year in a row that this buck was living 

on my Ohio hunting property and he was by far the deer I 
was most excited about. When I’d seen him the year before 
he was the largest-bodied buck I’d ever encountered in the 
wild, and now in 2014 he was an absolute Brahma bull. 

We estimated he was 6½ years old and might be pushing 
an impressive 160 inches in headgear, too. In short, he was 
the buck of my dreams. Three close calls during 2013 and 
dozens of trail camera pictures over the past two years had 
me itching to get a crack at him this season, and on October 
16th, I finally did.

A cold front had hit southern Ohio, and I had the perfect 
wind to sneak in and hunt a location that was close to where 
I believed this buck that I referred to as Jawbreaker was 
likely bedded. With about 10 minutes of shooting light left, I 
caught movement out of the corner of my eye and there he 
was. Seemingly out of nowhere, Jawbreaker had appeared 
at 20 yards. 

Over the next 25 seconds or so, I scrambled to turn on and 
adjust my video camera, then spin to grab my bow and draw 
back. By the time I could do all this, 
the buck had crossed 
the clearing and was 
stepping behind a 
series of branches. I 
blatted to stop him, 
found an opening 
and released. 
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A three-step 
process for 

getting through 
the aftermath of 

a botched shot.

DEER BEHAVIOR

112   |   S e p t e m b e r  2 0 1 5 www.deeranddeerhunting.com www.deeranddeerhunting.com S e p t e m b e r  2 0 1 5    |   113

| CHARLES J. ALSHEIMER AGGRESSIVE BEHAVIOR IS A PART OF 
A WHITETAIL’S LIFE 365 DAYS A YEAR. 
IT’S HOW THEY – BOTH BUCKS AND 
DOES — ESTABLISH THE ALL-IMPORTANT 
PECKING ORDER OF THE HERD.

       GO AHEAD,
MAKE MY DAY!

The quote, “Your attitude determines your altitude” is gener-
ally used in reference to humans, but it can easily apply to 
white-tailed deer, as well as a number of other animals. In 

a whitetail’s case, its attitude determines how it acts and reacts 
to other deer. When we think of aggressive whitetail behavior, 
thoughts turn to knock-down, drag-out, fights-to-the-death 
between bucks. Such fights are the ones most often seen because 
they occur when hunters are in the field. But don’t let that fool you, 
aggressive behavior is exhibited 365 days a year throughout the 
whitetail population.
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Delivering your ad message to 
America’s premier deer hunters
to get the maximum return on your advertising investment, you need to reach 
consumers that not only want your products but have the ability to purchase them. 
deer + deer hunting delivers the most affluent audience of all the publications 
dedicated to the sport of whitetail deer hunting.

it’s no wonder that deer + deer hunting maintains the interest of top hunters since 
it started the deer hunting magazine industry in 1977. in its nearly 40 years, the 
magazine has attracted and maintains the interest of top hunters because of the 
unique blend of content it delivers covering deer behavior and management, effective 
hunting tactics, and reviews of the latest gear. deer + deer hunting delivers such a 
comprehensive curriculum of information for whitetail deer hunters that the majority 
of our readers do not subscribe to any other deer hunting magazine.*

deer + deer hunting is committed to providing a proven direct-lead market of 
qualified and responsive consumers who have the discretionary income to devote to 
their whitetail passion. research reveals that the average deer + deer hunting reader 
spends more than three hours reading each issue, and 95.2 percent take action on 
advertisements.*

Your advertising is on target to deliver the best return when you use deer + deer 
hunting because you will reach the most affluent and dedicated deer hunters in  
north america.

+

ABOUT OUR AUDIENCE:*

$106,348 annual household income  
50.6 years old
92.4% hunt with a gun
88.8% hunt with a bow or crossbow              
17.0 days hunting with gun per year   
20.9 days hunting with bow per year

*Readership Survey
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Deliver your 
message in the 
medium you want
Deer+Deer Hunting delivers 
high interest content through 
print, digital and video

+

DIGITAL
• over 250,000+ whitetail deer    
   hunters visit www.deerand
   deerhunting.com monthly

• unique viewers per Month:  
   250,878

• total page views: 411,732+

• online video is available on our 
   web site. deer and deer hunting 
   was first in the industry to 
   deliver a live, weekly online video 
   show: deer talk now.  

VIDEO
today, F+w produces three top shows for the whitetail deer hunter. each show can deliver your message with animation and sound.

Deer + Deer Hunting tV on nbS Sports network reaches more than 135,000 households weekly.

Destination Whitetail  on the Sportsman channel delivers nearly 85,000 households weekly.

Land of Whitetail  on the pursuit network is watched by more than 60,000 households weekly.

Information provided for Deer + Deer Hunting magazine from
2012 & 2015 Readership Survey. Data for www.deeranddeerhunting.com 
from Google analytics (September 2014-August 2015). Viewership for 
television programs provided by networks.

PRINT
  • reach nearly 200,000 hunters
         through deer + deer hunting magazine

        • circulation (aaM audit June 2015):
                   90,707

              • readers per issue: 2.2

                  • total average readership:
                                     199,600 + +
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June | New Gear for 2016
• best 50 new products from ata and Shot
+ ad close: 2.09.2016 | on sale: 3.29.2016

Summer | Land Management
• what You can plant to See More deer
+ ad close: 3.21.2016 | on sale: 5.10.2016

AuguSt | Archery & Bowhunting Tactics
• best optics for bowhunters
• bows built for increased accuracy
+ ad close: 4.18.2016 | on sale: 6.07.2016

AnnuAL | Deer Hunter’s  
Equipment Guide
•  a complete resource of 

equipment for hunters – 
rifles, muzzleloaders, bows, 

crossbows, clothing, atVs, 
farm equipment, accessories 
and more are all covered in 
this unique resource.
+ ad close: 5.17.2016 | on 
sale: 7.05.2016

September | Pre-Rut Strategies
•  how Scent Sprays work
•  Food attractants that improve deer health
+ ad close: 6.14.2016 | on sale: 8.02.2016

OctOber | Hunting the Rut
•  Mock Scrape Know-how
•  how to use urine-based Scents
+ ad close: 7.18.2016 | on sale: 9.06.2016

nOVember | Big Bucks
•  Lightweight crossbow trends
+ ad close: 8.22.2016 | on sale: 10.11.2016

December | Gun Hunting
•  new advancements in deer hunting copper 

bullets
•  using an atV/utV on the hunt
+ ad close: 9.12.2016 | on sale: 11.01.2016

JAnuAry | Late-Season Hunting Tactics
•  Muzzleloading propellants
•  Muzzleloading bullets
+ ad close: 10.17.2016 | on sale: 12.06.2016

mArcH | Deer Hunting Lifestyle
•  top Land Management projects
•  Venison cooking techniques & recipes
+ ad close: 11.07.2016 | on sale: 12.27.2016

2016 editorial calendar

Material due date:
one week after close.
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ad sPeCiFiCatioNs 

CoMPlete ads: 
• Preferred Format: PDF (PDF/X-1a)
• PDF  1.4 or 1.3

other aCCePtable ForMats: 
• Adobe InDesign CS3-CS6 (.indd). Make 

sure files are packaged with fonts and 
images included.

• Adobe Photoshop CS3-CS6 (.psd, .tif/.tiff or 
.jpg/jpeg or .eps). Include fonts for files that 
are unflattened.

• Adobe Illustrator CS3-CS6 (.ai or .eps). 
Include fonts, or create outlines of them.

• QuarkXPress 6.0 – 8.0 (.qxd) Include all 
fonts and images. 

ForMats that are Not 
reCoMMeNded:
• Microsoft Word
• Microsoft Publisher
• Microsoft Excel
• Coral Draw
• Microsoft PowerPoint
NOTE: Any other formats should be approved prior 

to submission. 

For ad CreatioN:
images: 
• Raster or Continuous tone Artwork: .tif, .psd, 

.jpg, .eps, .png, 300ppi at 100% image size 
to be used.

• Vector or Line art: .ai or .eps

text: 
• Microsoft Word (.doc or .docx)
• Microsoft Excel (.xls or .xlsx)
• Text Edit (.txt)

Color Mode:
• CMYK color mode
• NOTE: RGB, lab, spot/Pantone and index 

colors will be converted to CMYK, some 
color shifts may occur.

teChNiCal requireMeNts:
• 300 ppi (pixels per inch) for raster or 

continuous tone artwork. 200 ppi will 
be acceptable for tabloids for raster or 
continuous tone.

• NOTE: Anything less than 300/200 ppi will 
result in poor print reproduction, the images 
will appear “fuzzy” on the printed product. 

• 600 ppi for vector or line art created in  
Illustrator or Photoshop. 

• NOTE: Any text layed out in a Photoshop 
document should be 600 ppi as well. 

• 300 ppi will be acceptable for vector/line art  
   for tabloids. 
• All fonts need to be embedded 
• Avoid Composite fonts
• Avoid using colored 6pt text
• Make sure any small text uses 100% K  
   or 100% black ink
• Double check overprints and transparency
• Avoid using spot colors, when they are  
   converted to CMYK. 
• Do not exceed 280% ink density for enamel  
   and 260% for newsprint stock.

FtP iNstruCtioNs:
Directions on how to FTP files:

Mac and PC Users:
• Use an ftp client software like Filezilla,  

Transmit or Cyberduck, CuteFTP, ect.
• Host: ftp.krause.com
• User ID: anonymous
• Password: their email address
• Go to the Inbound folder and look for the 

publication folder.
• Drag and drop your file into the  

publication folder.
• Files should be zipped or compressed prior 

to upload for unlocked file formats (native 
apps).
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2016 print Advertising rates
Display Advertising rates | 4 cOLOr
ad Size 1 x 3x 6x 10x
page $7,975 $7,589 $7,185 $6,790
2/3 5,945 5,645 5,455 5,155
1/2 4,790 4,510 4,315 4,070
1/3 3,355 3,180 3,010 2,855
1/4 2,555 2,430 2,310 2,175

cover Advertising rates
ad Size 1 x 3x 6x 10x
back $9,550 $9,085 $8,625 $8,195
inside Front 8,795 7,925 7,525 7,180
inside back 8,795 7,925 7,525 7,180

Bleed Ads: no 
additional charge.
Guaranteed Position: 
15% additional.
Classified Advertising: 
See separate rate card.
Supplied Inserts: 
accepted on a limited 
basis. contact your 
F+w rep for details.

Sizes width x depth (in inches)
Page ..............................................................7 x 10
2/3 page vertical .........................4.625 x 9.5
1/2 page island ..................................4.625 x 7
1/2 page horizontal .........................7 x 4.625
1/3 page vertical ...........................2.125 x 9.5
1/3 page square .....................4.625 x 4.625
1/4 page horizontal ...............4.625 x 3.375
1/4 page vertical.....................3.375 x 4.625
Two page spread ...................... 15.75 x 10.75

page Size
Page bleed ...........8 x 10.75
Page trim size .....7.75 x 10.5
Page live area .....7 x 10

production coordinator: Lori Hauser
888.457.2873, extension 13239
or Lori.hauser@fwcommunity.com

PRINT AD
PRODUCTION
SPECIFICATIONS
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DeerandDeerHunting.com

+While the hunt only lasts part of the year, 
our readers are thinking about it all year.

whitetail deer hunters are constantly thinking 
about their next hunt. these top hunters visit 
deeranddeerhunting.com to stay on top of the 
latest hunting news and equipment.

DeerandDeerHunting.com statistics
unique visitors: 250,878+
page views: 411,732+

DeerandDeerHunting.com
banner ad opportunities
+ rectangle top (300 x 250) $20 cpM
+ rectangle lower (300 x 250) $15 cpM

Newsletter
We deliver new information every week to 
65,000 hunters
the newsletter from deer + deer hunting 
delivers the latest high interest information to 
our subscribers. Since our readers are always 
on the lookout for new products that will help 
their hunt, our newsletter is an ideal vehicle to 
deliver your sales message and product info.

DeerandDeerHunting.com
enewsletter ad opportunities
+ rectangle top (300 x 250) $20 cpM
+ rectangle lower (300 x 250) $15 cpM

Sponsored email broadcast
Deliver your own, exclusive message to 
more than 100,000 hunters
Your message is sent directly to whitetail deer 
hunters throughout north america’s who are 
looking for the latest information on products 
to improve the outcome of their hunts. Your 
message delivered to their email address. 
distribution: 100,000+
DEB ad opportunity
cost per send: $35 cpM

2016 Online Advertising Opportunities

Advertise on the web site
top hunters rely on
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Deer Talk Now
dear talk now gives hunters the opportunity to 
listen in and talk about deer and deer hunting all 
year long. posted twice a month on Facebook, 
deer talk now touches on the topics that every 
hunter is thinking about. plus, it’s posted to 
the d+dh website so visitors can listen to past 
shows again and again to hear leading whitetail 
hunters and experts. each episode covers the 
topics that are top of mind for serious hunters:
•  Gear for hunting whitetail as reviewed by  

our staff.
•  news and tips about upcoming seasons and 

changes in game laws.
•  interviews with whitetail biologists and game 

experts.
•  Featuring top hunters and celebrities.
•  designers and manufacturers present their 

new products.

Use Deer Talk Now to Promote Your Products
Your product can be the center of attention on 
deer talk now. as a sponsor you can have the 
show’s host present your product during the 
show and discuss it in depth. You can be part of 
the conversation in person or by calling into  
the show.

Presenting Your Product on DTN
as a sponsor of the show, you’re product will be 
presented during the show. You will also receive 
a billboard (10 seconds) that will provide buying 
information for your product, plus your segment 
be posted on the products in action platform 
on www.deeranddeerhunting.com for one year 
following its first broadcast.
Episode sponsorship: $3,750

You can sponsor a month’s worth of deer talk 
now. this includes a video pre-roll of 15 seconds 
and a billboard at the end attributing sponsor-
ship to your company and providing buying infor-
mation for your products. Your product will also 
be presented and discussed by the show’s host 
in one episode during the month. Your segment 
will be posted on the products in action  
platform on d+dh web site for one year following 
its first broadcast.
Month-long sponsorship: $6,000

Deer Talk Now

+

A truly unique way to
deliver your sales message

The first live streaming
deer hunting show on the web
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Newsletter and web banner ads:
rectangle: 300 x 250 pixels
Maximum file size: 45k
acceptable file size: jpg or gif
animation: 3 loops or 15 seconds

Dedicated Email Blast:    
htML format preferred, creative to be maximum 640 pixels wide, file size must be under 40K.
htML creative must be to F+w Media by 3 days prior to send date.  
if cSS needs to be used in the htML, styles must be imbedded.  
if design is required, creative must be to F+w Media 4 days prior.  
Subject line must accompany creative.    

contact for digital production:
onlineads@fwcommunity.com

Send digital advertising material to:
onlineads@fwcommunity.com

General conditions
cancellations must be made in writing and are not accepted after the published ad closing date. publisher reserves the 
unrestricted right to reject any advertising at any time after receiving proofs of text and illustrations. publisher holds 
advertiser and/or its agency jointly and separately liable for such monies as are due. publisher shall not be liable for any 
costs or damages for failing to publish an ad. position of ads is at the discretion of the publisher except when a specific 
position is expressly guaranteed in writing. publisher is not responsible for insertion of incorrect pub set key codes.
it is understood that, in consideration of the publication of advertisements, the advertiser and agency jointly and sever-
ally, will unconditionally indemnify and save that publisher, its agents, employees, and officers harmless on demand, from 
and against any and all loss, liability, and expense (including reasonable attorney fees) suffered or incurred by any reason 
of any claims, proceedings, or suits for libel, violation of right of privacy, plagiarism, copyright infringement, and any other 
claims or suits based on contents or subject matter of advertisement.
credit & payment terms: all advertisers must have a credit application on file before any advertisement is published. 
once credit is approved, payment terms are net 30 days/2% monthly late fee.
agency commission: 15% commission to recognized advertising agencies on general advertising rates only. commission 
forfeited if not paid within 30 days.

Online production Specifications
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present your product
with the impact of video
The combination of animation and sound 
is the best way to show your product to 
interested buyers

Online Video – Products In Action/PIA
there’s no better way to show your product than in video. Your prod-
uct is presented to interested consumers with animation and sound 
– the perfect combination for hunters to see for themselves why your 
product is right for them.

Make it easy for hundreds of thousands of hunters to see your prod-
uct demonstration video. place it on the d&dh products in action 

platform on www.deeranddeerhunting.com. this new feature starting 
in January 2015 will present dozens of videos for hunters to view 
with the click of button when they visit the deer and deer hunting 
web site. Your video will include analytics that will provide the number 
of viewers, average length of time, and regional location of viewer. 
best of all the hunter viewing your video has the option to go right to 
your web site to purchase the gear being shown.

Products In Action video
Supplied video of 5 minutes or less in length

1 video ...............................$1,200 ($100 per month) 
3 to 6 videos ................$1,020 ($85 per month) 
7 to 10 videos ..............$900 ($75 per month)

deer + deer hunting Magazine created its first whitetail deer 
hunting television program 11 years ago. we offer a variety 
of broadcast programs to deliver your message to top deer 
hunters around the country. in addition to our programs 
presented on leading cable channels, we can also present your 
video online through our products in action web platform.

Deer + Deer Hunting TV
this highly regarded show was started 11 years ago as the 
video extension of deer & deer hunting Magazine. it covers all 
things relative to the science of hunting and the behavior of 
the white-tailed deer. From the latest management strategies 
and hunting tactics to its incredible behavior, this program 
delivers footage showing what makes pursuing america’s 
greatest game animal such a challenge. every episode is 
produced with one goal in mind: to make the viewer a better 
hunter. over 135,000 households watch weekly.

there are 10 original episodes that will be aired 44 times on 
the nbc Sports network on Sunday nights at 8:30 p.m. eSt 
and on Saturday at 5:30 p.m. eSt.

Full-sponsors receive a 30-second commercial and 15-sec-
ond billboard in each episode, plus product exclusivity, product 
placement, and inclusion in all promotional advertisements.

Destination Whitetail
this wildly popular program was nominated for “best new 
Series” on the Sportsman channel. now in its fourth season, 
destination whitetail investigates the people, places and ways 
to hunt whitetail throughout north america. in the 43 states 
that have huntable deer populations, the habitat for deer 
varies as greatly as the traditions and methods used to hunt 
them. along the way, we visit with some of the industry’s most 
prolific personalities to discuss how whitetails have contrib-
uted to their success. More than 85,000 households tune-in 
to this program weekly.

there are 13 original episodes that will be shown 78 times on 
the Sportsman channel on wednesdays at 8:30 p.m. eSt 
with secondary airings on wednesday at 11:30 p.m. eSt and 
Friday at 2:30 p.m.

Full-sponsors receive a 30-second commercial and 15-sec-
ond billboard in each episode, plus product exclusivity, product 
placement, and inclusion in all promotional advertisements.

Land of Whitetail
this television series takes the viewer inside the world of 
whitetail. each episode takes a look at how and why white-
tails behave the way they do  and how to apply this insight to 
improve the outcome of hunts. Special emphasis is given to 
land management techniques and deer management prac-
tices. average viewership is 60,000 per week.

there are 13 original episodes that will be broadcast 78 (with 
repeats) on the pursuit channel (40+ million hh) on Saturday 
at 10:00 a.m. eSt with secondary broadcasts on tuesday at 
1:30 p.m. eSt and Sunday at 6:00 a.m. eSt.

Full-sponsors receive a 30-second commercial and 15-sec-
ond billboard in each episode, plus product exclusivity, product 
placement, and inclusion in all promotional advertisements.

Television is affordable for any 
size budget. Talk to your rep
about a custom proposal!




