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Average reader spent $2638 on
hunting in the past 12 months
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e're proud of the fact that we started the deer hunting

magazine industry in 1977. And we take our position

as the industry reader leader seriously. That's
because we've always taken our readers seriously. Our
award-winning editors work hard to present in-depth
deer behavior and biology information. We give our high-
income, educated readers real editorial meat so they
can get closer to their quarry.

Our core market of readers are the most responsive in
the industry. They crave products and information that
will make them better whitetail hunters. We’ve made our
choice to truly help build your business by supplying you
with quality readers. The next step is up to you.

Where do you purchase outdoor

hunting supplies

Outdoor specialty chain stores (Cabela’s, Gander
MoLintajngetel) e atar e b u S tn v ¥ 1 b 95.6%
Discount chain stores (Walmart, Costco, etc.) ...66.3%
Farm supply chain stores...... WA2.7%
Local sport shops.................. ...68.6%
Online retailers..... ...64.5%
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Reader demographcis
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% of other family members that hunt deer

Attended or graduated college or technical schoal............. 53%
% that hunt white-tailed deer..........ccoocoovvereeineieireinnn, 99%
Home ownership

Own or lease private property..........ccocoeeviereriesciiecirrienennn. 55%
% that harvested a whitetail the past year........................ 80%
% that hunt only in their home state.........cccccocoveivrine. 66%
% that hunt multiple States..........ccocoeierioeirrisiireireinnnne, 34%
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% that save the entire issue for future reference............... 70%
Purchased hunting equipment advertised.............cc.c........ 38%
Time spent reading each issue................... 3 hours 34 minutes
A market that buys...

97% purchased hunting gear in the past 12 months
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Camouflage hunting clothes .
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Food plot seed..
Minerals...........

85.5% of Deer & Deer Hunting

actively purusue whitetails
with archery gear

Deer & Deer Hunting archery facts
Harvested a whitetail with a bow in the last 12 months

average years of bow-hunting experience ..........ccooeevervevnnnes
Average # of days spent bow-hunting each year..........c.cc..cc.......
Average # of days spent SCOUtING.......ccccevvvvrveerirecccieciee

New bow-hunters (bow-hunted 4 years or 1ess) ........ccccveereereirnirnennces

Type of big game hunted with a bow
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Scent elimation clothing ..
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Arrow rest....
Bowsight.....
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Bow-hunting accessories owned
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Scent elimination clothing ....
Expandable broadheads....
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96.5% of Deer & Deer Hunting readers hunt
whitetails with a firearm

Harvested a whitetail with a firearm in the last 12 months.70%
% that increase their firearm activity in the last 12 months 70%

Average years of firearms eXperience ...........c.co....... 15.3 years
Average # of days spent gun hunting each year.............. 21 days
Average # of days spent SCOUtING.........covuvvcvvrrevverinne. 23.9 Days

Big game hunted with a gun
Whitestaladidee N g o T, o e ol 94%

Upland bird....

Waterfow!

Smalligamets s n” TNy W o n S 75%
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Firearms purchased in the past 12 months

Purchased one or more gun in the past 12 months......... 41.50%
Purchased a muzzleloader.............coccvevevvrerenenne. o 13.4%
Rlrchdsed-aboyve22acaliber e s . sl i g i e 16%
Purchased a shotgun .................. . 16.7%
Purchasedianandgun. et m 5 a sl b=y 5 o w ion 8.5%
Firearms owned

Type % owned  # owned
Rifle above .22 caliber...........cccocovvevvennne.
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Handgun
Muzzleloader

Optics owned
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Shotgun Scope
Spotting Scope

Boxes of ammunition purchased
in the past 12 months

Readers spent an average of $114 each
on ammunition

Caliber # of boxes
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SHotaln; shellshs, ety iy b AL . 5.1
Centerfire cartridges 2!
Shotaln S{Ugsy, Ko s s Sl M AT xS0 500, 1, 23
Total 14.5 boxes
Firearms purchase plans in

the next 12 months

41.6% plan on buying a new firearm

within the next year
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Handgun ......

Muzzleloader

Firearm accessory purchases planned
in the next 12 months

Variable-power scope....
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